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Who isBEDA?

Association pour la Creation Industrielle, APCI,

Design Austria

Unie der Designersin Belgié— Union des Designers en Belgique
Design Flanders

Danske Designere

Estonian Association of Designer

Grafiary, Finland

The Finnish Association of Designers, Ornamo
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Who isBEDA?

Stowarzyszenie Projektantow Form Przemydowych
Centro Portugués de Design

Tibiscus University, Faculty of Design, Romania
Barcelona Centre de Disseny

Spanish Designers

Stiftelsen Svensk Industridesign (SVID)

Slovenské centrum dizajnu — Slovak Design Centre
Bienale Industrijskega Oblikovanja
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Who isBEDA?

Sverigers Designer
Swiss Design Association

DBA — Design Business Association
Design Wales — Dylunio SPFP Cymru
Grays School of Art and Design, Aberdeen
The Lighthouse







The White Book




Embedding sustainability into design
and design into sustainability, by providing
new educational models and tools




|CIS, Denmark

Academy of Fine Arts Poznan,
Poland

BEDA, Spain
SERI, Germany
University of Brighton, UK

Embedding sustainability into design
and design into sustainability, by providing
new educational models and tools




Design for Future Needs

To conduct research into the tools, techniques
and methodologies, used in design forecasting
practice in different industry sectors and in
different geographical areas of the EU.

BEDA




Design for Future Needs

APCI

BEDA

Conservatoire National des Arts et Metiers (CNAM)
Design Council

Interaction Design Institute (IVREA)
UIAH

BEDA




European industrial activity classification
(NACE Rev.2)

7410 Label: Specialised design activities
Synonyms: Design Consultant (so described) ,, Graphic
design, Interior design, Industrial design consultant ,

Industrial design service ...
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European industrial activity classification
(NACE Rev.2)

7410 Label: Specialised design activities

Synonyms: Design Consultant (so described) ,, Graphic
design, Interior design, Industrial design consultant ,
Industrial design service ...

Belgium, Norway, Austria... Adoption of new codesin

national statistics systems
BEDA




European Design Report

Statistical information published on design in
27 Member States

Austrian EU Presidency 2006

Martin Bartenstein / Franz Morak
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European
Design Report

The European Design Industry

in Facts and Figures




France

European Design Report

paga 12

There arz betwaen

11, 000 to 13,000 designers (except fashion and web
dasigners,

60 % of them warking in the Paris area.

There are around
20,000 t0 25,000 people involved in design.

Total turnower amounts to

2.2 to 3 bilFom euras.

Thera are around

4,500 1o 4,7 50 unity’ agencies.

57 % of those agencies were establishad lass than
10 years ago and maostly in the provincas
folder companies baing in the Faris area).

The number of clients has increased by

14 % batwean 2000 and 2001 and primarily in the
follorwing sectors : ervironment, multimeadia, sound dasign,
and textiles.

Maore than
50% of the design companies have ovarsaas customars.,

60 % of design agancies are activein product design.
There ara

3.3 times more companias than in the packaging design
industry, but the product dasign industry employs only

12 % of the totd design workforce. Only

0 % of design agencies specialize in packaging design, but
turnowvar acoounts for

15 % of the totd dasign turnaver, and they employ

20 % af the total staff.

55 % of the staff ara younger than 30.

40 % of the managers have baen educated in design schoals,
200%, in art scheals.

52 % of the companias have patant protection, mostly in the
product design area {anti-piracy, copyrighti.

Zowrce
Agenca pour ia pramation deia création indusTidia 64FOI) asiradts and
Ministére da Féroncmia das fnances of dal indusiie, 2002
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Slovenia

Eurcpean Design Report

Fga I

In Slovenia there ara around
300 peaple working in the design sactor as freslancers.

Therz are
101 companies, firms, studios, and agancies in Skovania that
have indicated design as their main business activity.

.'J T 0 dasigners hawe graduated from the Departmant for

Design at the Acadermy of Fine Arts since its foundation in
1937 ; those are recognized officidly as dzsigners.

Thera ara
I universities and several secondary schools for design in
Slovenia.

L)
BC rothoas sed gchimation By e iefsematien and Documasistion Jasre
A0C00 o the Chamber o Commence md industiy, 2006




European Design Report

Fragmented and inconsistent provision of
Incomparable information




Meeting with Commission President Barroso

Lishon
October 2008
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Design Europe 2010

BEDA Manifesto for
Commission
President Barroso



Europe must act coherently at the European level to
maintain, develop and increase Europe’ s unique design
pOwWer.




...the creation of a strong European mechanism in order to
build Europe’ s design competence for the 21 century as a
complementary strategy for Europe’ s innovation
performance.




Evidence

A consistent and comparable evidence base for design
activity in the European economy, incorporating the
development of indicators for measuring the relevant
Intangibles and |eading to modest but significant
Incremental modifications to existing national innovation

surveys.

BEDA




| nvestment

A mapping and review of the European design promotion
sector across Europe in order to identify areas for growth
and further investment; to prevent erosion of the sector, to
support coherence and co-operation between Member States
In this arena and to propose standardised long-term policy
guidance for national design policies.

BEDA




Policy advice

A long-term, EU-level, cross-sectoral, advisory group for
design policy guidance engaging industry, business, the
design industries and design promotion sectors and other
key stakeholders in the European Knowledge Economy

©BEDA. October 2007. BEDA meeting with President Barroso, Lisbon 08 October 2007 B E D A




Actions

Meeting with EU Vice-President and Commissioner
GUlnter Verheugen, Head of Enterprise & Industry

Directorate

21% January 2008
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Brussels, 13.0.2006
COM(2008) 302 final

COMMUNICATION FROM THE COMMISSION TO THE COUNCIL, THE
EUROPEAN PARLIAMENT, THE EUROPEAN ECONOMIC AND SOCTAL
COMMITTEE AND THE COMMITTEE OF THE REGIONS

Putting knowledge into practice: A broad-based innovation strategy for the EU




The following 10 actions are of particularly high political priority as part of the Lisbon
strategy for growth and jobs:

Action 1 : Member States are invited to significantly increase the share of public expenditure
devoted to education and to identify and to tackle obstacles in their education systems to
promotimg an innovation friendly society. In particular, they should implement the

Comnnmication from the Commussion “Investmz m research: an action plan for Europe”,
CONI2003) 226 final 2, 4.6.2003.

recommendations included in the Communication “Delivering on the Modernisation Agenda
for Universities ™ for better education and innovation skills.

Action 2 : A European Institute of Technology should be established to help improve
Furope's mnovation capactty and performance. The Commission intends to put forward a
proposal in October 2006 and the EIT should be operational by 2009

Action 3 : The Community and Member States should continue to develop and implement a
strategy fo create an oper. single, and competitive European labour market for researchers,
with attractive career prospects, including possible incentives for mobility.

Action 4 : In order to address the poor up-take of research results m Europe, the Commission
will adopt a Communication in 2006 - mcluding voluntary guidelines and actions of Member
States and concerned stakeholders - to promote kmowledge transfer between universities and
other public research organisations and industry.

Action 5 : The EU’s cohesion policy for the period 2007-2013 will be mobilized in support
of regional innovation. All Member States should seek to earmark an ambitious proportion of
the 308 billion € available for investing in knowledge and innovation.

Action 6 : A new framework for State aid to research, development and inmnovation will be
adopted by the Commission before the end of 2006, to help Member States better target State

aid on market failires nreventing research and innowation activities WMemher States shonld re-
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other public research organisations and industry.

Action 5 : The EU’s cohesion policy for the period 2007-2013 will be mobilized in support
of regional innovation. All Member States should seel to earmark an ambitious proportion of
the 308 billion € available for investing in knowledge and imnovation

Action 6 : A new framework for State aid to research, development and innovation will be
adopted by the Commuission before the end of 2006, to help Member States better target State
aid on market failures preventing research and innovation activities. Member States should re-
onient their State aid budgets to target these objectives, in full respect of their overall
commitment to "less and better targeted aid". The Commmission will also present a
communication later in 2006 with detailed guidance for the design and evaluation of generally
applicable tax incentives for R&D.

Action 7 : Drawing on the recent public consultation, the Commission will present a new
patent strategy before the end of 2006 and prepare a more comprehensive IPR strategy in
2007, facilitating inter alia the circulation of innovative ideas.

Action 8 : Building on ifs review of the copvright acquis, the Commission will continue its
work to ensure that the legal framework and its application are conducive to the development
of new digital products, services and business models. In particular, it will bring forward an
mitiative on "copyright levies" before the end of 2006.

Action 9 : The Commission will test in 2007 a strategy to facilitate the emergence of
mnovation friendly lead-markets. In this context, it will conduct, after a public consultation
mehuding in particular the Technology Platforms and the Europe INNOV A innovation panels,
a detailed analysis of potential barriers to the take-up of new technologies in a limited number
of areas. In parallel using this experience, the Commission will prepare a comprehensive
lead-markets strategy.

Action 10 : The Comnussion will publish and distribute a Handbook on how pre-commercial
and conunercial procurement can stimulate inmovation by end 2006 to support Member
States in availing themselves of the opportunities offered by the new procurement Directives.

L Delivering on the Modemisation Agenda for Universities: Education, Fesearch and Imovation -
COM(2006) 208, 10.5.2008.
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Brussels. 19.6.2008
COM(2008) 394

COMMUNICATION FROM THE COMMISSION TO THE EUROPEAN
PARILTAMENT, THE COUNCIL, THE EUROPEAN ECONOMIC AND SOCIAL
COMMITTEE AND THE COMMITTEE OF THE REGIONS

“Think Small First”

A "Small Business Act' for Europe

{SEC(2008) 2101}
{SEC(2008) 2102}
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To translate this principle intoe practice:

the Commission:

e is promoting entreprencurial culture and facilitating exchanges of best practice in
enterprise education

e will launch a “European SME Week™ in 2009 — an umbrella for many campaign-type
events that will take place throughout Europe

e is launching the “Erasmus for Young Entrepreneurs” mitiative i 2008, which aims to
promote exchanges of experience and tramng by giving nascent entrepreneurs the
possibility to learn from experienced host entrepreneurs and improve their language skills

e will establish an EU network of female entrepreneur ambassadors. promote mentoring
schemes to mspire women to set up thewr own businesses and promote entreprensurship
among women graduates.

the Member States are invited to:

e stimulate innovative and entrepreneurial mindsets among young people by introducing
entrepreneurship as a key competence in school curricula, particularly in general
secondary education, and ensure that it 1s correctly reflected m teaching material

e ensure that the importance of entreprencurship 1s correctly reflected in teacher tramning

s step up cooperation with the business community in order to develop systematic strategies
for entrepreneurship education at all levels




A Communication of design?

Onetool of many
What is important is the objectives and the impact




A Communication of design?

Onetool of many
What is important is the objectives and the impact

And a strong signal to Member States and our
competitors

BEDA




BEDA Design Policy Survey
May / June 2008

Membership qualitative survey with questionnaire:




1/ What is the added value of a European
design policy?




What is the added value of a European
design policy?

What are the possible components of a
European design policy?




What is the added value of a European
design policy?

What are the possible components of a
European design policy?

What are the possible actions arising out of
a European design policy?

BEDA




4/ What would be the impact in your country
of adesign policy at the European level?




What would be the impact in your country
of adesign policy at the European level?

What is the highest level at which support
has been given or expressed for European

design policy in your country?




Repliesfrom 16 countries

Czech Republic
Denmark
Estonia

Finland

France
Germany
Hungary
Latvia

L uxembourg
Norway
Poland
Portugal
Slovakia
Slovenia
Spain
Sweden




1/ What is the added value of a European
design policy?

The establishment of avision for design at the
European level

Increased efficiency of innovation policies

Increased competitiveness

Consistent and comparable evidence of design’s
Impact across Europe to support policy making




1/ What is the added value of a European
design policy?

The work of national level design promotion
organisations set within an EU Framework

encouraging Member Sates to develop design
policies

A stronger EU network of national design
promotion organisations




1/ What is the added value of a European
design policy?

Linking of design more clearly to innovation

National governments awareness of importance of
design raised and |language embedded

Increased regional adoption of design support and
promotion




2/ What are the possible components of a
European design policy?

‘Containers: Research
Evidence
Communication
Promotion
Support
Advice




2/ What are the possible components of a
European design policy?

Other aspects. Jobs

(Not in any order)

Skills

Talent

Mobility

Public Procurement
Sustainability
Business
Entrepreneurship
Education




2/ What are the possible components of a
European design policy?

Other aspects. Targets
Indicators
Feedback
Evaluation




2/ What are the possible components of a
European design policy?

Integration of design in the Directives on
Innovation and Competitiveness

‘Upgrading’ of Member States lagging in design
competence

Alignment of design policies with EU policiesin
Innovation, Research and Enterprise

BEDA




3/ What are the possible actions arising out
of a European design policy?

More structured dissemination of the benefits of
design thinking and the role of designers

Cross-border and interdisciplinary exchange of
best practice across Europe




3/ What are the possible actions arising out
of a European design policy?

A design methods ‘think tank’ for future
scenarios building and identifying action areas
currently not benefiting from design

On-going development for indicators on design in
ClISindicators and extract 2" European Design
Report




3/ What are the possible actions arising out
of a European design policy?

The ‘Frascati Manual’ for design

Mapping of the design resource of Europe

Clarify therole of design within the 8t
Framework programme and seek areas of
engagement




3/ What are the possible actions arising out
of a European design policy?

Raising the awareness of design in the citizens of
Europe

Design Competitiveness Index for Member States
(linked to Innovation structures)




3/ What are the possible actions arising out
of a European design policy?

Cross-border networking of professionals
A European level forum for national governments

to exchange views and know-how on design
policy-making

A European design policy unit to support
evidence-based policy making




What would be the impact in your country
of adesign policy at the European level?

What is the highest level at which support
has been given or expressed for European

design policy in your country?




Some overarching insights

Not all Member States have a national Design
Policy

Where there are none, it is cited that national
governments do not recognise or understand
design’ svalue




Some overarching insights

Where design is present it is often fragmented and
spread across Ministries

A European design policy would encourage and
stimulate national governments to embrace design
as a strategic tool for competitiveness




Thank you




